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OUR PROMISE

We participate in value and differentiation 
strategies ​​in increasing sales and creating 
sustainable value.

We create brand recognition and uniqueness.
We design iconic signs for each House to rally 
around.

We reveal evidential, legitimate and timeless 
identities.

OUR SKILLS

Brand identity

Semiology and design consultancy

Art direction

Brand strategy

Graphic guidelines

Packaging

Volume design

Naming

HOW WE WORK

Heritage and culture
Conducting researches about the brand’s
historical and iconographical background.
Exploring the house’s archives.
Allowing the brand values and fundamentals
to emerge.
Feeling the personality of each House.

From idea to artwork
Taking the economical and technical 
constraints into account.
Listening, being empathic, available
and responsive.
Working with the brands in a long-term
partnership.

No design
Achieving some kind of obviousness
in the signs, beyond any style or trend.
Shaping the meaning.
Refining the design, rejecting any meaningless 
ornaments while avoiding banality.

Tailor-made approach
Building on the meaningful elements
of the current identity.
Defining the key features and graphic codes 
which will embody the brand.
Designing, chiselling, balancing.

Precision
Managing the whole graphic chain.
Ensuring the highest readability
and reproducibility.
Answering for the final execution depending 
on the technical options.

Continuity
Creating a sustainable brand identity.
Ensuring its natural and legitimate authority.



WINE & SPIRITS



Ruinart
Logo design. Drawing of typography and emblem



Ruinart
Packaging design



Dom Ruinart
Logo design. Drawing of typography and emblem



Dom Ruinart
Packaging design



Marie Brizard Wine & Spirits Group
Logo design. Drawing and typography



Lejay
Logo design. Drawing of typography and emblem



Lejay Original Cassis
Packaging design



Château de Pommard
Logo design. Drawing and typography



Wines of Château de Pommard
Packaging design



Rémy Martin
Logo design. Drawing of typography and emblem



Rémy Martin, XO Excellence
Packaging design



Rémy Martin, 1738 Accord Royal
Packaging design



Rémy Martin, 1898 Coupe Fine Champagne
Packaging design



Cointreau Noir
Logo design. Packaging design



Dom Pérignon
Logo design. Drawing of typography and emblem 



Dom Pérignon
Packaging design



Dom Pérignon
Redrawing of the label graphics



Moët & Chandon
Logo design. Drawing of typography and emblem



Moët & Chandon
Packaging design



Moët & Chandon Vintages
Packaging design



Moët & Chandon, Grands Crus Trilogy
Packaging design 



Moët & Chandon Louis Vuitton Cup
Packaging design



A. de Fussigny cognac
Logo design. Drawing and typography



A. de Fussigny
Logo application



FASHION & PERFUMES



Alaïa Parfums
Graphic ajustments of the logo



Alaïa Parfums
Logo application, pattern drawing and composition



Jour d’Hermès
Logo design. Typography drawing



Jour d’Hermès
Logo application



Les Classiques d’Hermès
Label design



Roger & Gallet
Logo design. Typography drawing



Cacharel, Scarlett
Typography drawing



Thierry Mugler
Logo redesign. Typography drawing



Sonia Rykiel
Logo design. Typography drawing



HOTELS & GASTRONOMY



Favarger
Logo design. Drawing of typography and emblem



Favarger
Logo application



Cinco Jotas
Logo design. Drawing of typography and emblem



Cinco Jotas
Logo application (Morillas agency, Barcelona)



Garriga, gastronomic concept store
Logo design. Drawing and typography



Garriga
Logo application



Sofitel Legend
Logo design. Drawing and typography



Sofitel Legend
Graphic system of hotels logos
Metropole and Old Cataract logo design



CULTURE & MEDIAS



Le Point, news magazine
Logo design. Typography drawing



Les Amis du Centre Pompidou
Bracelet design



PIERRE KATZ
Designer typographer
& creative director

As a child, Pierre Katz was already fascinated 
by graphic expression and what he would call 
later ‘a world of signs’. His father, a doctor and 
insatiable art collector, and his mother, an opera 
singer, entertained a great number of artist 
friends, among whom a surrealist painter. While 
observing him performing an automatic drawing, 
young Pierre perceived for the very first time ‘the 
obvious gesture revealing the deep meaning, 
just like a natural extension of the mind’.

Later, his love of literature channelled his 
obsession with drawing. A Latinist student, 
passionate about languages, he was particularly 
interested in etymology and humanities. Going 
back in time, he dug into the history of printing, 
writing and primitive arts, back when the 
signs already symbolized the sensible world, 
transcribing the experience that all human beings 
have always had in common, regardless of their 
culture.

‘Choose a word and emphasize its meaning 
through a consistent graphic expression’. 
Pierre Katz remembers the question from the 
baccalaureate examination, which introduced 
him to the world of typography. This discipline, in 
the strictest sense of the term, meets Pierre Katz’s 
deepest aspirations as a literature lover and as 
an artist. He describes it as ‘a craftsmanship of 

high-precision, which requires to master the 
shape until it perfectly and naturally matches the 
meaning, without any frills’.

In his early years, Pierre Katz met Peter Knapp, 
and the most brilliant typographers from France, 
America and Switzerland. He attended the 
Penninghen school, and made his first experiences 
working with Carré Noir and Desgrippes 
agencies. If he certainly learned a lot from these 
renowned influences, he was mainly motivated 
to follow his own personal path. As a self-taught 
artist in constant search, he collected many 
reference books about typography, explored 
the art of calligraphy from England to Japan, 
and approached humanities such as semiology, 
cognitive sciences and psychoanalysis.

Pierre Katz was trained in printed communication 
and signage, so he always considers the signs 
in their environment, in full connection with the 
time we are living in. This is why he specialized 
in logotypes: ‘those signs which brand the 
brands, revealing their identity and personality 
in an immediate, clear and permanent way.’ 
Therefore when he creates a brand identity or 
a label design, his approach is aesthetic yet not 
ornamental: it is all about shaping the meaning 
and instilling some culture through a tailor-made 
and refined drawing.
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